Tables
Table 1 - Socio-demographic characteristics of respondents.
	Generation
	Baby Boomers (n=81)
	Generation X (n=166)
	Generation Y old (n=80)
	Generation Y young (n=212)
	Generation Z (n=566)

	Average age
	62
	47
	35
	26
	21

	Gender

	Male
	39.5%
	36.7%
	41.2%
	49.1%
	45.2%

	Female
	60.5%
	63.3%
	58.8%
	50.9%
	54.8%

	Level of education

	Elementary degree
	2.5%
	0.0%
	0.0%
	0.0%
	0.0%

	Middle school degree
	16.0%
	7.8%
	6.3%
	2.4%
	0.7%

	High school degree
	55.6%
	57.8%
	45.0%
	26.4%
	67.3%

	University degree
	18.5%
	22.4%
	32.4%
	68.4%
	31.9%

	Post-University degree
	7.4%
	12.0%
	16.3%
	2.8%
	0.0%

	Occupation

	Students
	0.0%
	0.6%
	1.3%
	63.2%
	91.9%

	Employed
	54.3%
	91.6%
	91.3%
	34.9%
	7.8%

	Retirees
	39.5%
	0.0%
	0.0%
	0.0%
	0.0%

	Unemployed
	6.2%
	7.8%
	7.4%
	1.9%
	0.4%

	Income

	Less than 1000 €
	39.5%
	29.5%
	28.8%
	74.1%
	95.4%

	1001-2000 €
	38.3%
	50.6%
	56.3%
	22.6%
	4.1%

	2001-3000 €
	18.5%
	16.3%
	8.8%
	0.9%
	0.4%

	More than 3000 €
	3.7%
	3.6%
	6.3%
	2.4%
	0.2%

	Member of environmental association

	Yes
	14.8%
	7.2%
	8.8%
	4.7%
	5.8%

	No
	85.2%
	92.8%
	91.2%
	95.3%
	94.2%





Table 2 - Chi-square (2) test comparing the five generations.
	Generation
	Observed value
	Critical value
	GDL
	p-value
	

	Consumers’ purchase decisions related to the impacts
	82.5762
	31.4104
	20
	< 0.0001
	0.01

	Propensity to buy eco-friendly products

	Food
	35.0989
	26.2962
	16
	0.0039
	0.01

	Clothing
	33.2940
	26.2962
	16
	0.0068
	0.01

	Cosmetics
	46.6882
	26.2962
	16
	< 0.0001
	0.01

	Furniture
	23.5384
	26.2962
	16
	0.1001
	0.01

	Paper and stationery
	17.3776
	26.2962
	16
	0.3616
	0.01

	Factors that most influence purchasing decisions

	Environmental impacts
	13.8002
	21.0261
	12
	0.3137
	0.01

	Made in Italy
	21.7940
	21.0261
	12
	0.0399
	0.01

	Points/gifts
	46.3176
	21.0261
	12
	< 0.0001
	0.01

	Reduced packaging
	37.3722
	21.0261
	12
	0.0002
	0.01

	Social commitment of the company
	24.5975
	21.0261
	12
	0.0168
	0.01

	Relevance of environmental certifications/brands on consumers' purchasing choices
	59.2806
	50.9985
	36
	0.0086
	0.01

	Conditions to encourage the purchase of eco-friendly products
	99.0210
	55.7585
	40
	< 0.0001
	0.01


In bold the consumers’ attitudes and behaviours with a statistically significant differences among the five generations


Table 3 - Consumers’ WTP for bio-textile products for the five generations (€).
	[bookmark: _Hlk64395468]Generation
	Mean
	St.dev
	Minimum
	Maximum
	Premium price
	Premium price (%)

	Bio-textile socks
	
	
	
	
	
	

	Baby boomers
	7.00
	2.28
	3.00
	16.57
	4.00
	133.33

	X Generation
	6.45
	1.53
	2.96
	10.71
	3.45
	115.00

	Y Old Generation
	7.11
	2.75
	2.40
	16.70
	4.11
	137.00

	Y Young Generation
	6.89
	1.82
	2.97
	12.54
	3.89
	129.67

	Z Generation
	6.84
	2.12
	2.79
	16.53
	3.84
	128.00

	Bio-textile T-shirt
	
	
	
	
	
	

	Baby boomers
	28.61
	7.18
	22.35
	66.12
	13.61
	90.73

	X Generation
	27.21
	5.90
	16.74
	61.11
	12.21
	81.40

	Y Old Generation
	27.69
	6.92
	13.53
	51.55
	12.69
	84.60

	Y Young Generation
	28.62
	6.41
	16.13
	60.72
	13.62
	90.80

	Z Generation
	28.25
	7.21
	14.56
	61.44
	13.25
	88.33

	Bio-textile shirt
	
	
	
	
	
	

	Baby boomers
	68.56
	14.60
	43.86
	123.19
	28.56
	71.40

	X Generation
	64.25
	13.27
	41.44
	132.90
	24.25
	60.63

	Y Old Generation
	65.77
	16.86
	35.01
	123.47
	25.77
	64.43

	Y Young Generation
	66.50
	12.62
	41.97
	122.44
	26.50
	66.25

	Z Generation
	64.22
	12.02
	40.37
	122.55
	24.22
	60.55





Table 4 - Cameron and Huppert model estimation results: bio-textile socks.
	[bookmark: _Hlk64371161]Generations
	Baby Boomers
	X Generation
	Y Old Generation
	Y Young Generation
	Z Generation

	Variables
	
	
	
	
	

	CONSTANT
	10.21***
	5.18***
	1.12
	5.48***
	6.25***

	FOOD
	-1.04
	.27
	1.16
	.44
	-.07

	CLOTHING
	-.95
	.43
	-.23
	.67**
	.53***

	COSMETICS
	-.51
	-.24
	.24
	.24
	.28

	PAPER
	2.13***
	.44
	1.47
	-.23
	.04

	HEALTH
	-1.40
	.24
	2.61**
	-.32
	-.04

	WATER
	-1.86
	.72
	2.57*
	-.30
	-.10

	AIR
	.45
	.30
	3.40**
	-.43
	-.67*

	FOREST
	-2.33
	-.42
	3.18
	-.56
	.24

	ANIMAL
	2.92
	1.27*
	-.04
	-.31
	-.28

	ENV PROD
	.18
	-.23
	-.28
	.14
	.29

	PACKAGING
	-1.58**
	.27
	.55
	.58*
	.35

	SOCIAL
	1.13*
	.17
	.38
	.12
	.33

	MADEITALY
	-2.09***
	.04
	-.27
	.13
	-.71***

	ENVORG
	-.41
	.26
	1.65
	.19
	.62

	GENDER
	1.00*
	.180
	1.52**
	.45
	.12

	Sigma
	1.89***
	1.86***
	2.46***
	1.75***
	2.12***

	log_L
	-113.73
	-229.44
	-130.08
	-282.45
	-848.61

	AIC
	3.228
	2.969
	3.677
	2.825
	3.059

	N
	81
	166
	80
	212
	566


*, ** and *** indicate significance levels at 10%, 5% and 1%, respectively




Table 5 - Cameron and Huppert model estimation results: bio-textile T-shirt.
	Generations
	Baby Boomers
	X Generation
	Y Old Generation
	Y Young Generation
	Z Generation

	Variables
	
	
	
	
	

	CONSTANT
	38.79***
	24.39***
	2.17
	23.04***
	21.90***

	FOOD
	-4.84
	-1.28
	11.42***
	-1.35
	2.11

	CLOTHING
	-.63
	2.25**
	-1.62
	.34
	.77

	COSMETICS
	-.59
	.71
	.16
	3.44**
	.79

	PAPER
	4.32*
	-1.51
	1.45
	.72
	-.18

	HEALTH
	-3.80
	.34
	6.07*
	.91
	2.02*

	WATER
	-8.43
	2.53*
	10.62***
	-.71
	1.28

	AIR
	-.39
	.34
	12.32***
	-.76
	-.39

	FOREST
	-7.73
	-2.89
	10.49**
	-.72
	1.65

	ANIMAL
	.23
	4.72**
	4.29
	.66
	1.23

	ENV PROD
	.97
	.19
	1.26
	-1.58
	1.68**

	PACKAGING
	-2.96
	1.42
	1.10
	2.54**
	.82

	SOCIAL
	2.85
	.66
	2.11
	.77
	.82

	MADEITALY
	-6.62***
	.41
	3.53*
	1.96*
	-1.02

	ENVORG
	-1.03
	7.62***
	2.78
	-2.46
	2.02

	GENDER
	1.99
	-.48
	2.24
	1.18
	.58

	Sigma
	6.39***
	5.35***
	5.94***
	6.44***
	7.29***

	log_L
	-136.64
	-250.39
	-124.38
	-355.63
	-1013.34

	AIC
	3.794
	3.222
	3.535
	3.515
	3.641

	N
	81
	166
	80
	212
	566


*, ** and *** indicate significance levels at 10%, 5% and 1%, respectively




Table 6 - Cameron and Huppert model estimation results: bio-textile shirt. 
	Generations
	Baby Boomers
	X Generation
	Y Old Generation
	Y Young Generation
	Z Generation

	Variables
	
	
	
	
	

	CONSTANT
	80.83***
	56.30***
	16.02
	56.37***
	51.71***

	FOOD
	-4.73
	2.41
	20.21**
	-5.75*
	3.23

	CLOTHING
	-2.41
	4.95*
	-2.32
	3.66*
	1.52

	COSMETICS
	-6.94
	2.17
	4.82
	1.94
	2.57

	PAPER
	10.91**
	-3.35
	2.94
	5.27**
	.55

	HEALTH
	-4.85
	-4.03
	9.36
	-1.80
	3.35*

	WATER
	-10.77
	1.77
	17.47*
	-4.51*
	.41

	AIR
	-.72
	-2.77
	23.03**
	-.95
	-.50

	FOREST
	-14.07
	.09
	17.57
	1.02
	5.01**

	ANIMAL
	-2.49
	3.15
	2.28
	1.33
	3.79*

	ENV PROD
	2.68
	-.86
	3.11
	-.78
	2.77*

	PACKAGING
	-4.04
	3.91
	1.82
	6.88***
	2.22*

	SOCIAL
	3.95
	2.30
	1.16
	.86
	.22

	MADEITALY
	-10.14**
	2.02
	6.74
	3.39
	.16

	ENVORG
	2.51
	12.97***
	9.43
	-5.44
	.87

	GENDER
	4.88
	-.32
	6.67
	3.18*
	-.59

	Sigma
	13.40***
	13.58***
	15.35***
	11.68***
	12.88***

	log_L
	-139.90
	-284.27
	-139.84
	-336.56
	-938.59

	AIC
	3.874
	3.630
	3.921
	3.336
	3.377

	N
	81
	166
	80
	212
	566


*, ** and *** indicate significance levels at 10%, 5% and 1%, respectively
